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INTRODUCTION

DESIGN GOALS

Introduction3

As a supplier of premium golf equipment online and through their fitting 
studio, the Nine by Nine Golf brand has been developed to engage and 
resonate with a more aspirational golfer, who is committed to improving and 
is in search of the very best advice and equipment in the industry.

The design must incorporate a premium feel that embodies integrity, 
passion, inclusivity, modesty and innovation. Communicating the core values 
of the brand and presenting a cohesive image across all touchpoints.

The brand should build strong customer recognition and differentiate itself 
from competitors, promoting credibility and trust within the marketplace.

Great brands are built through the consistent delivery of brand messages 
across all touch-points – a strong, unified message reinforces not only who 
we are and why we exist, it also drives recognition, trust, success, and in turn 
business growth.

This document is a guide to how we visually communicate the Nine by Nine 
Golf brand. It covers visual identity and how to use the brand across a range 
of assets, channels and customer touchpoints.

Nine by Nine Golf is a supplier of high quality golf equipment. 

Golf is about performance and the brands we sell will help you achieve your highest 
performance on the course. The Golf Tech UK team has a long history with the game of golf as 
well as a deep knowledge and understanding of the technology and products on offer.

Targeting the aspiring golfer, Nine by Nine Golf is committed to investing in long standing 
customer relationships, building a deep understanding of their requirements and supporting 
them at every stage of their golfing journey.

More than just a golf equipment retailer, Nine by Nine Golf is a premium golf partner 
supporting customers to achieve excellence in golf.

Vision
To be the leading premium golf e-retailer and custom fit specialist in the world.

Mission
To provide golfers with access to the very best advice and equipment in the 
industry.

Purpose
To enable golfers to realise their full potential, supporting their joy and love of the 
game.

To be the leading premium golf 
e-retailer and custom fit specialist in 
the world.

To provide golfers with access to the 
very best advice and equipment in 
the industry.

To enable golfers to realise their full 
potential, supporting their joy and love 
of the game

ABOUT US

VISION

MISSION

PURPOSE
“YOUR BEST AWAITS”
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LOGO &
ICONS

NINE BY NINE GOLF

Our logo



This is the primary Nine by Nine Golf logo and 
should be used across all primary brand 
applications against a light-coloured background.

It is essential to the success of the brand that this 
version of the logo is used wherever possible and is 
always applied with care and respect in every 
application in accordance with these guidelines.

ABOUT THE LOGO 

Keeping the bold presence of '9' as a strong focal 
point, the brand includes subtle links to golf that 
give the logo its own unique feel and identity. The 
letter ‘I’ represents a hidden golfer combined with 
the ‘9’ which is being swung like a golf club. 
Combining this with a slight curve within the top of 
the ‘I’ gives it a human element.

This serves two purposes; one is to help the logo 
flow and also to draw attention to the next line in 
the logo with its smooth font tying the two lines 
together nicely, whilst keeping it bold and modern, 
with a strong logo that has a good balance between 
sharp urban and curved rural lines.

PRIMARY LOGO

Our logo5
BY NINE GOLFBY NINE GOLF TM

BY NINE GOLF TM

Y O U R  B E S T  A W A I T S



PRIMARY LOGO

LOGO TAGLINE

Our logo6

This is the primary Nine by Nine Golf logo in 
white and should be used across all primary 
brand applications against a dark coloured 
background.

It is essential to the success of the brand that 
this version of the logo is used wherever 
possible and is always applied with care and 
respect in every application in accordance with 
these guidelines.

The primary logo can be used on any dark 
background, colours or images.

The tagline supports the overall business 
purpose, to enable golfers to realise their full 
potential. 

It encapsulates opportunity, anticipation and 
excitement, as the customer continues their 
golfing journey to improve their game.

The tagline is a promise to customers that great 
improvements can be achieved with Nine by 
Nine Golf - the leading premium golf e-retailer 
and custom fit specialist in the world.

BY NINE GOLFBY NINE GOLF TM

BY NINE GOLF TM

Y O U R  B E S T  A W A I T S
Y O U R  B E S T  A W A I T S



Our logo7

LOGO ANATOMY

Minimum size for print

65mm

Minimum size for digital

50mm

BY NINE GOLF

BY NINE GOLF

Num- 9
still  allows
the reader to
see text (Nine)

Golfer /
golf ball

Sharp
edges

Modern

off set E
help 

with flow

Sporty
Modern Good

spacing
Throughout

Golf
swing

Luxury
Bold
stands out

Modern
text gives
the logo
a Natural
feel.

Golf
club
hidden
in 9

LOGO SPACING

BY NINE GOLF TM

Y O U R  B E S T  A W A I T S
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THE CLEAR SPACE
AROUND THE LOGO
Clear space is the term for a specific amount of space 
that a logo must have on all sides, no matter where it 
is used.

The reason for clear space is to ensure that a logo 
maximizes visibility and impact.
No text or images should be used within this clear 
space. 

To ensure legibility, always keep a minimum clear 
space of x around the logo. 

This space isolates the mark from any competing 
graphic elements like other logos or body copy that 
might encroach on the logo and lessen the impact of 
the brand. 

The height of the letter N within the word Nine 
should always be used as the chosen clear space on 
the top and bottom of the logo. This size is the 
minimum width on each side.
(Unless prior consent has been granted.)

Clear space

Clear space Clear space

Clear space



INCORRECT LOGO USE

1: Do not place elements in the clear space.

2: Do not condense, expand or distort the logo.

3: Do not add a drop shadow.

4: Do not place the logo on top of poor contrast images.

5: Do not crop the logo.

6: Do not rotate or flip the logo.

7: Do not resize individual elements of the logo.

8: Do not display in low-resolution

1

2

3

4

5

6

7

8

Our logo9

BY NINE GOLF

BY NINE GOLFBY NINE GOLF

THE LOGIC BEHIND THE DESIGN

Improper use of each logo could damage the overall 
aesthetics and design giving them an unbalanced 
look.

A few rules are necessary for maintaining the 
integrity of the brand. 

Do not compromise the overall look of the logo by 
rotating, skewing, or distorting in any way - this also 
includes adding unnecessary and unattractive text 
embellishments like drop shadows and outlines. 
Here are a few examples of some common issues: 

LOGO RULES

BY NINE GOLF TM

Y O U R  B E S T  A W A I T S

BY NINE GOLFTM

YOUR BEST AWAITS
BY NINE GOLF TM

Y O U R  B E S T  A W A I T S



ICON LOGO
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The Nine by Nine Golf icon is our brand signifier 
and should be used as a mark of quality. 

The symbol is legible at all sizes and can be used 
as a supporting graphic element or where space 
is limited, such as a social media profile or a 
website favicon.

The Nine by Nine Golf icon keeps the bold 
presence of '9' as a strong focal point in the 
design, and highlights the hidden golfer by using 
the letter ‘I’, that gives a sense that the ‘9’ is 
being swung like a golf club. The slight curve 
within the top of the ‘I’ gives the icon a human 
element.

The icon is presented as an outline of the logo 
element, to give the brand a strong stand-alone 
asset that works well on image backgrounds and 
as a branded pattern. 

Our logo
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LOGO ANATOMY

Minimum size for digitalMinimum size for print

65mm 50mm

Num- 9
 (Nine)

Golfer

golf ball

Sharp
edges

Modern

Sporty
Modern Good

spacing
Throughout

Golf
swing

Bold
stands out

Outline
gives
a Natural
feel.

Golf
club
hidden
in 9

LOGO SPACING
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Clear space is the term for a specific amount of space 
that a logo must have on all sides, no matter where it 
is used.

The reason for clear space is to ensure that a logo 
maximizes visibility and impact.

No text or images should be used within this clear 
space. 

To ensure legibility, always keep a minimum clear 
space of x around the logo. 

This space isolates the mark from any competing 
graphic elements like other logos or body copy that 
might encroach on the logo and lessen the impact of 
the brand. 

Clear space

Clear space Clear space

Clear space

For the icon logo; the full width of the bigger circle 
(golfers head) itself should always be used as the 
chosen clear space on the sides and bottom of the 
logo.

THE CLEAR SPACE
AROUND THE ICON

Our logo

(Unless prior consent has been granted.)
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TYPOGRAPHY
FONTS &

NINE BY NINE GOLF



FONTS

 
Regular

Medium

Semi-bold

Typography14

Our typeface is our signature – an essential part 
of our visual identity. In order to create a 
distinctive visual identity that people recognise at 
first glance, it must be used consistently.

We use IBM Plex Sans in four weights (Regular, 
Medium and Semi-bold and Bold) which is
clean, modern and highly legible.

IBM Plex Sans is also an open source Google 
Font which can be download from:
https://fonts.google.com/specimen/ 
IBM+Plex+Sans

With a focus on clarity, simplicity, and 
functionality, IBM Plex Sans is designed to excel 
in a wide range of design applications. 

Its clean and modern letterforms ensure 
readability across various platforms, making it an 
ideal choice for both digital interfaces and printed 
materials. Whether used for body text in editorial 
design, interface elements in web design, or 
headlines in advertising, IBM Plex Sans maintains 
its legibility and consistency, contributing to a 
seamless user experience. 

Overall, IBM Plex Sans is a reliable and versatile 
typeface that excels in delivering clear and 
concise communication in diverse design 
contexts.

Aa Bb Cc Dd Ee 
Ff Gg Hh Ii Jj Kk Ll
Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz Aa

IBM Plex Sans
IBM Plex Sans
IBM Plex Sans

BoldIBM Plex Sans

123456789



Nine by Nine Golf16pt / 20pt leading (125%)

Nine by Nine Golf12pt / 15pt leading (125%)

Nine by Nine Golf20pt / 25pt leading (125%)

Nine by Nine Golf24pt / 30pt leading (125%)

Nine by Nine Golf32pt / 40pt leading (125%)

Nine by Nine Golf48pt / 55pt leading (115%)

Nine by Nine Golf64pt / 73pt leading (115%)

Nine by Nine Golf76pt / 83pt leading (110%)TYPOGRAPHIC
SCALE SYSTEM 

TYPOGRAPHIC
HIERARCHY 

Headline:
IBM Plex Sans -
Medium 50pt/73pt

 
 

Sub-heading:
IBM Plex Sans -
Semi-bold 32pt/40pt

 
 

Body text:
IBM Plex Sans - 
Regular 16pt/20pt

 
 

THIS IS A HEADLINE
BLOCK OF TEXT

This is a sub headline
block of text

Typography15

Aa
We have devised a typography scale system to create 
harmony between type sizes.

Our type sizes grow in multiples of 4, whilst the line 
spaces grow in percentages of the type size - i.e 12pt 
x 125% = 15pt line height.

Here is a type specimen example, showing the 
relationship between the typographic elements.

Items can be scaled up and down, but the 
proportions should remain the same.

Golf Tech UK is a supplier of high quality golf equipment. Golf is about 
performance and the brands we sell will help you achieve your highest 
performance on the course. The Golf Tech UK team has a long history with the 
game of golf as well as a deep knowledge and understanding of the technology 
and products on offer.
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LOGO FONT

 
light Italic

Book Italic

Medium ItalicOur typeface is our signature – an essential part 
of our visual identity. In order to create a 
distinctive visual identity that people recognise at 
first glance, it must be used consistently.

A adaptation of Magistral is used in the logo and 
can be used as a sub heading.

It’s a modern sans-serif typeface crafted by Yuri 
Gordon, offering a sleek and sophisticated 
aesthetic that seamlessly integrates into various 
design contexts. 

Its clean lines and geometric structure imbue a 
sense of professionalism and clarity, making it 
ideal for both digital and print applications. 

Whether used in branding, editorial design, or 
signage, Magistral's versatility shines through, 
effortlessly conveying messages with clarity and 
style. Its balanced letterforms and extensive 
character set ensure legibility across different 
mediums and sizes, while its subtle yet 
distinctive personality adds a touch of elegance 
to any design project.

Aa Bb Cc Dd Ee 
Ff Gg Hh Ii Jj Kk Ll
Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz

Aa

Magistral
Magistral
Magistral

Bold ItalicMagistral

123456789



COLOUR
PALETTE

Colour Palette

NINE BY NINE GOLF

17
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The brand is defined by a palette carefully curated to 
resonate with the essence of the sport and the brand's 
identity. 

At the heart of the palette is a deep shade of carbon 
black, symbolizing strength, precision, and the timeless 
elegance of the game itself. This rich hue serves as the 
anchor for the brand, grounding it in tradition and 
sophistication.

Complementing the primary colour is an off-white shade, 
evoking a sense of purity and refinement. This acts as a 
canvas, providing a clean backdrop for our brand's 
messaging, highlighting the sleekness of our designs.

Moving on to our accent colours, 'SKY' embodies the 
vastness of the open sky and the serenity of the golf 
course. This tranquil shade of blue reflects our brand's 
commitment to providing a seamless and immersive 
golfing experience.

'Fairway', is characterized by the vibrant hue to capture 
the lush greenery of the fairways and the energy of the 
game in full swing. This lively shade infuses our brand 
with vitality and dynamism, resonating with golfers of all 
levels.

Finally, 'EARTH' brings warmth and authenticity to our 
palette, reminiscent of the natural elements that define 
the golfing landscape. This earthy tone grounds our brand 
in tradition while signalling our respect for the heritage of 
the sport.

COLOUR SELECTION

Pantone: 447 C
C: 55 M: 39 Y: 38 K: 83 
R: 53 G: 55 B: 53
HEX: #353735

CARBON

SKY
Pantone: 551 C
C: 35 M: 3 Y: 5 K: 7 
R: 161 G: 198 B: 207 
HEX: #A1C6CF

OFF WHITE
C: 6 M: 5 Y: 7 K: 0 
R: 53 G: 55 B: 53
HEX: #F2F0ED

WHITE
C: 0 M: 0 Y: 0 K: 100 
R: 255 G: 255 B: 255 
HEX: #FFFFFF

FAIRWAY
Pantone: 7490 C
C: 54 M: 7 Y: 79 K: 21 
R: 106 G: 150 B: 59 
HEX: #6A963B

EARTH
Pantone: 7525 C
C: 11 M: 51 Y: 59 K: 34
R: 155 G: 110 B: 81
HEX: #9B6E51

BLACK
C: 75 M: 68 Y: 67 K: 90
R: 0 G: 0 B: O
HEX: #000000

Colour Palette
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Colour is an integral part of the Nine by Nine brand. 

Consistent use of the colour palette will reinforce 
the cohesiveness of the brand.

It is recommended that off white is used primarily 
as a digital only colour and substituted with white 
for all print applications.

Together, these colours harmonize to create a 
cohesive and impactful visual identity for Carbon, 
embodying the essence of golf and resonating with 
enthusiasts worldwide.

100% 100% 100% 100% 100% 100% 100%

75%

50%

25%

10%

75%

50%

25%

10%

NEUTRAL TONES
& THEIR OPACITY

Colour Palette
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BRAND PATTERN

Our brand pattern complements the 
brand and extends its visual language. 
Using elements of the Symbol, it 
expresses energy, direction and 
connectedness.

The pattern can be cropped or 
repositioned. It can also be utilised in 
any of the primary colour palettes (tint 
or full opacity) to best fit the usage.

We’ve created a graphical device that 
makes our visual language dynamic 
and ownable.

The shape is a combination of sharp 
and smooth corners and is fitting with 
the brand, and can be arranged in any 
number of permutations to create 
visual interest .

GRAPHIC DEVICE

Brand patten21
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Masters Giveaway

TaylorMade
Stealth 2 Plus Driver

WIN

Free golf balls
when you spend over £500

x12
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INSTAGRAM
& SOCIALS

BY NINE GOLF

BY NINE GOLF

BY NINE GOLF

BY NINE GOLF

ALWAYS USE CORRECT SIZE IMAGES

STICK TO RELEVANT BRANDING

CLEAN IMAGES THAT SHOW THE PRODUCT 

CLEAR DESCRIPTIONS

POST: 1080 X 1080 PIXELS (SQUARE) 

PROFILE PICTURE: 320 X 320 PIXELS

POST: 1080 X 1350 (PORTRAIT) 

STORIES: 1080 X 1920 PIXELS

STORIES HIGHLIGHT: 320 X 320 PIXELS

Quick Guide to Instagram image size guidelines:

Because images are critical components of your social 
media posts, you should size them correctly to make 
sure they communicate your message successfully.

REELS: 1080 X 1920 PIXELS

Posts Followers Following

NINE BY
NINE GOLF

400 1,526 97

Golf Tech UK - Online Golf Shop
Shopping & retail
Online retailer of premium golf brands and special-
ists in Custom-Fit and Custom-Built Golf clubs. ⛳🏌
linktr.ee/GolfTechUK

BY NINE GOLF

BY NINE GOLF

BY NINE GOLF

BY NINE GOLF

BY NINE GOLF



5 Reasons why
custom club  
fitting will benefit  
your game.

This is the best 
experience I’ve 
had for years. 
Ordered on Tuesday, 
delivered two days 
after. Just awesome!
Quentin 
Trustpilot

 Socials24

2 days
to Augusta.

BY NINE GOLF
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BRAND WEB

BY NINE GOLF

BY NINE GOLF TM
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Brand web

Clean and simple business cards with a 
smooth, uniform finish and high print 
quality. 

Using card stock paper that feels great. 
So all your introductions can be super 
impressive and clear.

Using a clean and simple design that 
works well with the chosen colours and 
represents the brand well.

Size: measures 84mm x 55mm
Paper: premium 350gsm
Finish: glossy

27
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 Nine by Nine Golf
Unit 37, Glenmore 
Chichester Bypass, 
West Sussex
PO19 7BJ

020 3995 5638
hi@ninebyninegolf.com 
ninebyninegolf.com

BY NINE GOLF TM

Y O U R  B E S T  A W A I T S


